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M.A. (Journalism and Mass Communication) Examination

ADVERTISING AND ONLINE PROMOTION
Paper-MJMC-201 TP
(Semester-II)

Time : Three Hours] [Maximum Marks : 100

The candidates shall limit their answers precisely within the
answer-book (40 pages) issued to them and no supplementary/
continuation sheet will be issued.
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PART-A
( {TT-37)

Note: Question No. 1 is compulsory.

AT : g gem 1 ArEd 2

1. Explain the following in not more than 50 words :
(a) Advertising.
(b) Brand image.
(¢©) Rough layout.
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(d) Ad copy.

(6) Media Strategy.

() Integrated services.

(g) Banner.

(h) Dynamic ads.

(@ Tap-to-call.

() Gaming ads. (10x2=20)
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PART-B
(9-v)

Note : Attempt five questions in not more than 100-150 words

each. Internal choice for each question is given.
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5.
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What are the steps in Campaign planning?
FREMA AN % FOWO E?

OR
(3tgan)

Explain Marketing strategy with the help of an example.
I H AR W AT WA S|
What points would you keep in mind while writing an
effective copy?
o et gffaft faas owg o e faged Y wm
¥ w@n?
OR
(r9am)

Enumerate the tactical issues involved in the creation of
print commercials.
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10.

11.

List the Advertising media characteristics.

fammA difen =+ fwmett w1 gEHes w1

OR
(3

Explain Media planning.
Hifgw faea &t =em w1
Describe Interstitial ads.
ety fagal =1 auvi wi
OR
(gar)

What is meant by Paid search?
UEF T H o o #2

Explain CPD.
WAHA & M § s

~ OR
(3teFE)

What is Rich media?
wgg Hifem w7 2
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PART-C
(9-w)

Note: Attempt five questions in all. Internal choice for each

question is given.

A : | qfw I H TS T & foag sl faewe

12.

13.

14.

feam a2

What is an Advertising strategy? What is the role of
creative and media mix in advertising strategy?

ww fagam wrifs w7 ¥7 faew orfy § e @R
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OR
(37%am)

What are the various perspectives on Consumer behaviour?
How does AIDA formula work in advertising?

IuiEw FEER W fafte giewio s §2 o
AIDA Wi #Q %M FI@ 27

Explain the concept of Display Ad design and Layout. What
are the different stages of layout for print?

weei famme fesga ok Qsmse 1 STauRen w IHERTl
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OR
(3ram)
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